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Students take up to 5 courses a semester to earn a total of 15 credits. These can be a 
combination of language courses, studies in English or Spanish, and Service Learning. Generally 
students take 2 Spanish courses and 3 other courses.  

 Spanish Language – Six levels of Spanish language instruction are offered and students 
are placed based upon their demonstrated language level 

 Studies in English – This enables students who have lower Spanish levels to complete 
courses for their degrees while also studying the language 

 Studies in Spanish – For students with high Spanish proficiency, courses in Universidad 
Espiritu Santos’ many colleges are available. These include Medical Sciences, Liberal 
Arts, Economics and Business, Law and more.  

 Service Learning – International students at Universidad Espiritu Santos can also request 
a placement for an internship or volunteer position. These can be for credit, but 
regardless must total about 120 hours during the semester. These placements are 
generally based upon a student’s language ability and area of study or skill set, but can 
be in a variety of fields.  

 
The courses below are taught in English at the School of International Studies. 
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SCIENCE 
UCEC 171 – Ecology 

3 credits 
This course will provide a basic and general preview on how relationships between living organisms and 
their environment take place. Students shall be concerned with ecosystems and trophic relationships, 
influence of human activities over the environment, water and air pollution, energy resources etc. 
By motivating group discussions and local field work, the course aims at increasing awareness, therefore 
providing a tool that enables students to face environmental issues from a more critical position, 
whatever their future field of work may be. 
 
Considering most of our students are Business oriented, the relationship business-environment will be 
discussed (Ecotourism). Visits will be made to communities where its inhabitants have used the 
environment in a sustainable manner in order to produce income. 
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BUSINESS/MANAGEMENT 
UARH 353 - Human Resource Management 

3 credits 
Students are given the conceptual background and content necessary to understand the relevant issues 
in HRM. To introduce students to the cotemporary philosophy of the human resources function in 
business, industry, and other organizations. To develop an understanding and concerning the basic 
human resource management functions by providing the student with a background information, facts, 
con concepts and theory, bearing upon current problems, organizational behavior, and the management 
and direction of people at work. Current personnel techniques in the recruitment, selection, placement, 
training, compensation, motivation, and adjustment of the employee to the work organization will be 
discussed.  

 
 

UCOM 375 - E-commerce 
3 credits 

This course is designed to provide students with a basic understanding of evolving Internet technologies, 
including the exploration of tools, skills, and business implications. Students will examine fundamental 
processes of business as it is performed in cyberspace, in contrast to the traditional marketplace. 

 
 

UECO 101 - Principles of Economics 
3 credits 

This course examines the principles of economics. It offers an overview of scarcity and the way societies 
organize to efficiently use the resources or the means of production. In this course we seek to answer 
basic economics questions: what to produce? How to produce? For whom to produce? 
This course is designed to give students an overview of the various systems and processes involved 
within the scope of economic thought and practice. 

 
 

UECO 161 - Microeconomics 
3 credits 

This course will allow students to understand how individuals make decisions and interact with the 
market. Thus, the purpose of this course is to review basic concepts and issues related to 
microeconomic theory. It will analyze different scenarios - from households to companies - to 
understand these dynamics. Upon completion of the course, each student will have an understanding of 
basic microeconomic theory and will be able to deal with topics such as consumer behavior, market 
demand and supply. It will also cover the producer’s decisions and the performance of companies in 
under different market conditions 

 
 

UECO 222 – Macroeconomics 
3 credits 

This course focuses on the study of the major factors that affect companies and individuals every single 
day, including National production (GDP), price functioning, income levels, money and banking, 
economic growth. As well as, supply and demand, inflation, unemployment, recessions, economic 
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booms, fiscal and monetary policy, budget deficits, International trade, and exchange rates. Upon 
completion of this course, students will be able to understand and analyze various economic indicators 
that tell us about the overall health of the economy 

 
 

UECO 313 - Environmental Economics 
3 credits 

The course of Environmental Economics is designed as an introductory course to the theory of 
environmental and natural resource economics, as well as a subject that brings close multiple 
knowledge areas. It covers topics such as international laws, and environmental friendly strategies 
developed by the public and private sector in order to reduce the impact humans have over the 
environment. This course requires students to have a solid foundation on Economics, thus it has pre-
requisites. Before taking this class students have to complete a two-semester introductory course in 
Economics or a one-semester introductory microeconomics course. 

 
 

UECO 477 - Economic and Political Analysis 
3 credits 

This course teaches all the academic theory of the interrelation between economics and politics. The 
main academic theories of the economics science are explained from a political perspective; also, the 
main political ideologies are explained and analyzed from an economic point of view. Both of these 
dimensions of thought must take into account the political and economic actors involved, how they 
relate and how they affect decisions and how decisions affect them. 
This course opens many debates and much of the academic theory is subject to discussions based on 
points of view, ideology and perspective depending on special interests and ideas. 

 
 

UGER 378 - Cultural Factors in International Business 
3 credits 

This course is designed to provide students with an understanding of cultural aspects pertaining to 
global business, and thereby increasing their awareness of the cultural factors that motivate decisions 
and behavior in the business world. Students will gain an understanding of how the business cultures in 
the rest of the world diverge from their own, and will develop the cultural understanding, attitudes, and 
communication skills needed to function appropriately within an increasingly global and multicultural 
working environment. 

 
 

UGER 381 - Evaluation and Development of Projects II 
3 credits 

This course teaches all the academic theory of the evaluation, development and management of 
projects (part II). It covers topics such as project development, product development, life cycle, handling 
resources, management, risks and contingencies, earned value projects, advanced work breakdown 
structure, project research and development and project team skills. It uses case methodology to 
explain and historic examples of complex projects to analyze. Technology projects are emphasized. 
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UGER 388 - Operations Management 
3 credits 

This course introduces and defines operations management (OM) in terms of its contribution to an 
organization and its activities. In addition, it focuses on how OM contributes to the overall betterment 
of society. We examine concepts of operations strategy and its various components, and show it relates 
to the overall business strategy of the firm. This course illustrates the importance of the development of 
new products and services to the competitiveness of a firm. Therefore, it analyzes how the associated 
processes need to be managed using cost analysis and other means. It also examines quality 
management, quality control and facilities planning with practical applications. 

 
 

UGER 389 - Entrepreneurship 
3 credits 

The management of entrepreneurship has a fundamental origin in the initial conceptualization stage 
where the opportunity develops, thus the fundamentals of entrepreneurship are based in the 
development of innovative ideas including components such as creativity whose market value is to 
provide basic insights, not only based on products and services, but also in the interaction and creation 
of relationships. 

 
 

UGER 402 - International Trade 
3 credits 

This course is designed to offer an in-depth view of international trade from a both a theoretical and a 
practical perspective. International trade will be examined in terms of its economic, political, and 
commercial environments. Students will analyze cases describing the perspectives that several 
companies, industries, countries and individuals have adopted in specific trade situations. 

 
 

UGER 470 - Sales Force Management 
3 credits 

This course provides students the key elements for sales management in order to respond to the new 
challenges posed by the market. Students will analyse strategies from the perspective of consumers, 
costumers and the organization itself. The goal is to develop the students’ ability to identify and develop 
sales strategies to successfully manage the sales force team under their responsibility. 

 
 

UGER 475 - Strategic Management 
3 credits 

The purpose of this course is to apply principles of marketing, management, economics, finance, human 
resources and organization behavior to understand and develop business strategies. This is a capstone 
course requiring senior level work. The case study approach will be follow to develop critical thinking 
and creative problem-solving skills. It is expected that each student participate, both in group-work as 
well as individually, making oral presentations. Upon completion of the course, students will learn, 
among others:  
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 the role and tasks of the strategy-makers 

 the strategic management process 

 company situation analysis (SWOT) 

 how to develop and implement strategies 

 
 

UGER 485 - International Business Management 
3 credits 

The focus of this course is on the management of international business. The fact that international 
businesses operate in different nations means that they must operate within the context of varied 
national requirements and cultural expectations. This is a core course and as such, it is required that 
students taking it must demonstrate a senior level work by a sound knowledge of basic economic theory 
as well as related material in the business world. It is expected that students should be able to conduct 
business research and to make oral presentations on current international business issues. 

 
 

USSC 459 - Regional Cooperation and Integration 
3 credits 

This course will provide students with knowledge of the IR theories regarding regional economic 
integration. Students will explore the history, status, and future prospects of the world’s major regional 
economic agreements. The implications of regional integration for cooperation will be explored; it 
includes an analysis of the IMF, World Bank, GATT / WTO, IDB, Andean Community of Nations, 
MERCOSUR, Initiative for the Americas, NAFTA, the European Union, European Bank, European 
Parliament, Southeast Asia, Japan, and China. 

 
 

UMAT 131 - Linear Algebra 
3 credits 

Both the economist and engineer in business administration must understand and apply linear 
relationships in economic problems and the creation of economic and financial models where the matrix 
aspects play an important role. Matrix algebra and vector spaces are important tools in establishing the 
parameters and conditions in creating an economic model, the demonstration and implementation. The 
theoretical basis which will be developed in the course is given by matrix models. Obviously it aims to 
achieve a higher level of logical mathematical ability as it is the main feature of the course. 

 
 

UMAT 132 - Calculus I 
3 credits 

This course aims to provide students with the skills necessary to become proficient in applying limits. 
Students will be able to analyze this information critically, as well as sketching the graph of a function, 
such as: continuous, partition and discontinuous functions. In addition, students will learn to apply 
derivatives to solve problems efficiently. It begins with a review of functions and their applications. It 
introduces the concepts of the Derivative and extends it applications in business and economics. 
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UMAT 162 - Calculus II 
3 credits 

This course is continuation of Calculus and its Applications. It extends the concept of the Derivative and 
applies it to business and economics problems. Economist and Business Administration students must 
possess a wide range of knowledge of mathematical methods for the analysis of economic problems. So 
in the context of economic analysis mainly considers the problems of optimization, Statistic (equilibrium 
analysis), comparative statistics, dynamics and Mathematical Programming, applied mathematical 
methods such as differential and integral calculus, differential equations and difference equations, in the 
study of Macroeconomic theory and growth or development of economy. 

 
 

UMAT 235 - Statistics I 
3 credits 

 
To offer a conceptual framework of fundamental statistical concepts and methods, along with practical 
application exercises to real-life problems.  Summarizing qualitative and quantitative data using 
frequency distribution.  Development of bar graphs and pie charts for a better explanation and 
presentation of results.  Usage of measures of location and measures of dispersion as tools to be used in 
the decision making process by conveying a modest use of mathematics that would lead to a full 
understanding of statistics rather than to a mathematical approach. 

 
 

UMAT 261 - Statistics II 
3 credits 

Statistics II is the second of two introductory courses in Statistics. The application of statistical tools 
learned in this course is very important in the development of both short-term strategies and strategic 
planning in today’s business environment.  This course will demand basic Excel knowledge from the 
students and SPSS software. 

 
 

UMKT 260 - Introduction to Marketing 
3 credits 

This course is designed to introduce students to the basic terminology, concepts, and practices of 
contemporary marketing as applied in a variety of business and non-business settings.  This course will 
provide the foundation and important overview students will need for further study into advanced 
marketing concepts. The student will able to differentiate the two basic approaches: operational 
marketing and strategic marketing. They will be able to apply these concepts depending on the 
company; they will develop a marketing plan; identify consumer behavior and the main techniques for 
collecting market information. Thus, this course will cover the main characteristics of the four variables 
of operational marketing (product, price, distribution and communication). 
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UMKT 353 - Consumer Behavior 
3 credits 

This course delivers a general understanding of how psychological, sociological, and cultural variables 
influence buying behavior and marketing strategy development.  It focuses on identifying the relevant 
behavioral variables in a given product purchase situation and determining how marketing strategy can 
be adapted to meet the way in which consumers perceive, select, and buy.  Furthermore, students 
should apply the concepts learned in practical cases in order to understand how these theories are 
applied in business. 

 
 

UMKT 358 - Marketing Research Methods 
3 credits 

This marketing research methods course gives students an opportunity to examine the fundamentals of 
business research. Its main goal is optimizing the decision-making process .This course will examine how 
and when to conduct marketing research, and the techniques of research and reporting methods. 

 
 

UMKT 362 - Distribution Channels 
3 credits 

This course is designed to introduce students to the basic terminology concepts and practices of 
contemporary marketing as applied in a variety of business and non-business settings.  It will provide the 
foundation and important overview for further study into advanced marketing concepts. Specifically, the 
course is designed to describe the way intermediaries add value and how marketing channels, from a 
strategic point of view, can become a source of sustained competitive advantage. 

 
 

UMKT 363 - Communication in Marketing 
3 credits 

This course will examine the theory and techniques applicable to all the major marketing 
communication functions: advertising, direct marketing, sales promotions, public relations, and personal 
selling. It will provide a knowledge base that will allow students to research and evaluate a company’s 
marketing and promotional situation and use this information in developing effective communication 
strategies and programs. 

 
 

UMKT 371 - Logistics 
3 credits 

This course will provide the student with an understanding of management science or logistics and how 
it helps managers to make effective decisions. Over the duration of the course we will examine the 
scientific approach to management and examine how it is applied to business. Students will be required 
to study case studies & do assignments to see how the theories work. 
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UMKT 380 - New Product Development 
3 credits 

This course provides the student with a clear understanding of decision-making processes involved in 
product development with emphasis on creating successful new products. The course covers the major 
types and processes of product development from searching for a competitive idea through creating, 
launching, monitoring, and adjusting new products. The course emphasizes the customer-oriented 
marketing perspective. Concepts, theories, and techniques are applied to case studies about successful 
innovations and to individual student projects to help each student learn to use product development 
principles. Regular class discussions and project presentations emphasize creative thinking, problem 
solving, listening critically, communicating persuasively, and using analytical tools to improve product 
development decisions and processes. 

 
 

UMKT 415 - Strategic Marketing 
3 credits 

This course provides the student with a clear understanding of the decision-making processes involved 
in creating and implementing marketing strategies. The concepts, theories, and ideas are given practical 
application in case studies, in regular class discussions, and in the project, which builds throughout the 
course. Emphasis is placed on thinking, on communicating, on problem solving and on using analytical 
tools to aid decisions about marketing strategies. 

 
 

UMKT 433 - Marketing of Services 
3 credits 

This course will provide the student with a clear understanding of the issues facing companies involved 
in services marketing. Over the duration of the course we will examine the nature of services, the 
distinctions between product and services marketing, the marketing mix for services and the distinctive 
challenges and strategies required to succeed within a service business. 

 
 

UMKT 463 - Marketing Communications 
3 credits 

This course takes an analytical approach to the study of the marketing communications of business firms 
and other types of institutions. Attention focuses on the process and the challenges involved in 
developing effective communication strategies for organizations. An analysis of the role of advertising 
agencies, as well as the jargon used in the industry, is an essential part of the course. Contemporary and 
classic cases are used to illustrate the key issues in developing effective advertising and serve as a basis 
for the discussion of the topics covered in class. 

 
 

UMKT 485 - International Marketing 
3 credits 

Building on the fundamentals of marketing, this course introduces the context of the global 
environment. The course examines the cultural, social, legal, political, financial and geographic 
dimensions of the global marketplace. Using primarily qualitative methodologies, the course assesses 
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the impact and integration of global factors in marketing programs and strategies. This course will touch 
upon some of the issues affecting the world economy, trade, markets, and competition. Upon 
completion of the course, students will be able to develop strategic plans that are competitive in the 
global market. 

 
 

USSC 469 - International Negotiations 
3 credits 

Upon completion of this course, students will have an understanding of the major theoretical 
approaches in the field of negotiations and how they interplay with political and international relations 
theories. The skills and knowledge provided by this course will allow students to have a competitive 
advantage in a business 

 
 

USSC 380 - Corporate Social Responsibility 
3 credits 

Corporate social responsibility (CSR) seeks to introduce the student to the integrated management of 
social responsibility in business, starting with the individual approach. Students will gain knowledge by 
identifying various companies involved in CSR, their relations with the consumer and environment as 
well as evaluating the impacts that these companies have made on society. 

 
 

UFIN 220 - Financial Math 
3 credits 

This course will help students to understand the concept of time value of money and learn to handle 
time lines as a tool to visualize and analyze financial problems 

 
 

UFIN 261 - Corporate Finance I 
3 credits 

Corporate financial management deals with the application of financial principles within a corporation 
to create and maintain value through decision making and proper resource management. Consequently, 
the objective of the course is to cover all the financial principles related to the finance of corporate 
activities in the short term such as: time value of money, valuing financial securities, working capital 
management, cash budgeting, and financial planning. The topics covered include the characteristics of 
good corporate governance, issues related to business ethics, the relationship between managers and 
shareholders, the globalization of finance and trade, strategic alliances, corporate social responsibility, 
etc.  

 
 

UFIN 331 - Corporate Finance II 
3 credits 

The objective of the course is to cover all the financial principles related to the finance of corporate 
activities in the long term. Students will be introduced to important concepts of long-term financial 
planning, such as: cost of capital, capital budgeting, dividend policy, capital structure, long-term debt, 
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investment banking and financial planning. It covers topics such as buying and selling bonds and stocks 
to increase the money supply. Thus, upon completion of this course, students will have the necessary 
skills to make financial decisions taking into consideration all the variable of local and international 
markets. 

 
 

UFIN 361 - Budget Management 
3 credits 

The Course is designed to provide students with necessary skills to understand and analyse the financial 
information and budget of a company to enable decision-making. It will cover topics such as budget area 
requests, the management review process and the approval of the budget, and historical comparisons 
and recommendations will be sought. 

 
 

UFIN 369 - Treasury Management 
3 credits 

This course will focus on working capital management and short and long-term financing decisions. This 
course provides students with the necessary skills to enable decision-making to maximize the financial 
resources and profits of a company. It will explore the considerations that must be taken into account 
when determining the optimal level of each of the components of working capital. In addition, it will 
cover a range of short and long term financing options. In general, financing decisions will be examined 
from both strategic and tactical angles. 

 
 

UFIN 435 - Financial Institutions & Capital Markets 
3 credits 

The purpose of this course is to introduce the student in the world of Financial Instruments and 
Markets. The course describes the changes of the financial markets in the previous decades, and the 
wide array of financial securities available today for investing, operations, and controlling various types 
of risk. Emphasis will be placed on the practical implications of recent innovations in financial 
institutions: banks, insurance companies, trust and mortgage loan companies, investment banks, credit 
unions and pension funds. 

 
 

UFIN 462 - International Finance 
3 credits 

This course aims at covering the fundamentals as well as important topics in modern financial 
management in the context of a global environment. Students will be introduced to international 
financial institutions, assets, and marketplaces. Likewise, students will learn how to use the tools 
available for managing foreign exchange risks, such as: forwards, options, futures, and swaps. In 
addition, the course covers the fundamentals of exposure management, which is an indispensable part 
of international finance. 
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UFIN 476 - Risk Management & Control 
3 credits 

Everyone is exposed to risk at some time it is unavoidable. Having the proper tools to deal with risk can 
save you money and help you avoid financial hardship. The Risk Management course is designed to 
provide students a firm foundation, business principals as well as a familiarity with contemporary 
methods used by organizations and individuals to manage risk in a dynamic and complex environment. 
The course is divided into four parts: the first two sections will analyze the sources of risk and the 
company itself; and the other two will require students to use financial, economic, statistical, accounting 
tools, etc., in order to quantitatively analyze the causes, effects and solutions to problems of risks. 

 
 

UGER 103 - Introduction to Business Management 
3 credits 

The course is designed to make the students aware of the economic and social importance of business 
in a global economic system. Students will understand the management process; will learn to evaluate 
critical business situations when making accurate decisions are extremely important. In addition, this 
course should help students investigate career interests and their role in the business field. The course 
materials, assignments and class discussion questions are designed in order for students to develop the 
analytical skills necessary to evaluate business and social situations. 

 
 

UGER 280 - Project Evaluation and Development I 
3 credits 

This course teaches all the academic theory of project evaluation, development and management. It 
covers topics such as project concepts, life cycles, time-, quality- and cost management, risk 
management, project organization and management skills for projects. Students practice the various 
concepts with case methodology and other exercises. 

 
 

UGER 286 - Organizational Behavior 
3 credits 

This course emphasizes an experiential approach to the study of individual and group behavior within 
the context of the organization and as affected by a wide array of emerging organizational realities. It 
provides current and emerging theoretical and practical knowledge for understanding topics such as 
motivation, leadership, managerial decision-making, group processes, and conflict resolution. The major 
objective of this course is to understand organizational behavior concepts and models, moving from 
individual behavior to the group and to the organization as a whole. 

 
 

UGER 291 - Creativity for Managers 
3 credits 

In this interdisciplinary course students learn about the creative process and develop and promote 
imaginative and practical thought and action. The course will help them develop a creative attitude as 
they are coached in creativity techniques that will enable them to respond practically and creatively to 
problems and opportunities. Students will experience the value of imagination and teamwork to help 
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establish an organizational climate in which creativity, entrepreneurship and innovation can grow. 
Students will develop a new product or innovative process applying the techniques learned in the 
course. 

 
UGER 297 - New Technologies 

3 credits 
Deepens the way information systems (IS) answer business strategies and how emerging technologies 
provide solutions to managerial works, as well as new ways of doing business creating competitive 
advantage, differentiation and breaking paradigms in today’s organizations.  

 
 

UGER 298 - Leadership 
3 credits 

This course emphasizes on student leadership development. Students learn leadership skills through 
different practical exercises that apply in a diversity of personal and work situations based on solid 
values and principles. They will learn to interact with the team to reach the most important goals. In this 
course, leadership is approached as an interpersonal and intraorganizational phenomenon. Topics 
included are leadership assessment, leadership development, the leadership process, the contagious 
nature of leadership, leadership and productivity, motivation, and effective leadership styles and 
theories. World leadership is also studied. 

 
 

UGER 377 - Production 
3 credits 

This course examines the different stages behind the production activities of firms that require a 
methodic use of logistics and related techniques.  The goal of this approach is the continuous 
improvement of performance in terms of customer satisfaction, quality, cost reduction and productivity. 
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SOCIAL SCIENCES/HUMANITIES 
UART - History of Art 

3 credits 
This introductory survey of Art History offers a panoramic view and highlights art from prehistoric times 
(i.e. cave or rock art to Egyptian pyramid wall mural) and traces Art throughout history to include classic 
and contemporary art and artists. We will identify, abstract, appraise and analyze different art forms in 
the history of art.  

 
 

UMUS 105 - History of Music I 
3 credits 

This course approaches theory and practice of musical composition and critique. We will introduce 
music appreciation attending to different aspects, i.e. performance techniques, etymology, genre 
(symphony, chamber music, vocals). Students research historical contexts, forms of music and 
biographies. In –class fora (round table) conducted by students will offer critical analyses of different 
genres and different periods of history.  

 
 

UPSI 105 - Introduction to Psychology 
3 credits 

The course will present important aspects and fields of psychology. Each topic will be addressed at 
several levels of explanations, with an emphasis on human behavior. Students will be introduced to 
psychology as a science (i.e., the science of behavior and mental processes). 

 
 

UPSI 200 - Environmental Psychology 
3 credits 

This course studies the field of psychology which studies the relationships between humans and the 
physical environment. It studies three broad issues: environmental perception, the effects of the 
environment on behavior and experiences, and the effects of behavior on the environment. 

 
 

USSC 203 - Ecuadorian Socioeconomics 
3 credits 

This course aims to present an outlook about the socioeconomic situation in Ecuador. This analysis will 
cover historical facts ranging from centuries ago until the current time. Therefore, another goal of this 
course is to develop strong abilities in bibliographic research and analytical thinking in order to conduct 
historical, social and economic comparisons. The acquisition of knowledge about the entire dimension 
that has shaped the socioeconomic context in Ecuador will help the students in the systematic 
understanding of the whole Ecuadorian economic structure, social protection system and political 
setting. 
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USSC 204 - History of Ecuadorian Culture 
3 credits 

This course will introduce the student to the different historical issues that have formed our present day 
Ecuadorian Culture. They will get into the Hispanic and Indian background so as to be able to understand 
how and why our idiosyncrasy has evolved into present day Ecuador. We will use religious, political and 
societal issues to come up with a better understanding of modern Ecuador. 
 
The main objective of this course is for the student to understand the dynamics of Ecuadorian social 
classes, the importance of religion and its influence on people and governments, and the incipient 
understanding of democracy and capitalism in the Ecuadorian society. 
 
In this class we will learn about Spain before it embarked on the discovery of the Americas, the Moorish 
influence in Spain and the feudal patterns of behavior in everyday life there. We will read the first 
accounts of the aborigines´ life as described by the Conquistadors and learn about the basis of economic 
life in the early years of the Conquest. We will refer to piracy and the vast political control Spain had to 
develop to check this and other problems that arose from such an immense and sparse continent. The 
student will be exposed to the problems of social class and caste, the fight between the Liberals and 
Conservatives in Ecuador in the late 1890´s, the behavior of the “Montubio” people from the Coast and 
the modern period of change and democratic instability. We will finish the course with a general 
overview of Ecuador’s external debt and the dollarization process at the beginning of the 21st century. 

 
 

UFIL 274 - Ethics 
3 credits 

This course provides an introduction to problems of moral philosophy, also called Ethics. During the 
course we will look at differing theories concerning ethics and ethical issues. We will also make specific 
judgments concerning specific ethical issues regarding business, medicine, law, politics, etc. 

 
 

UHUM 106 - World Civilization I 
3 credits 

This course covers social, economic and historical events from ancient times up until the 1500´s. We 
take outstanding writings about important historical developments, as well as known political and 
philosophical masterpieces to show the student what was the main trend and motivation during a given 
period of time. This allows the student a broad understanding about philosophical, economic, political 
and material development of the world as we know it today. 

 
 

UHUM 206 - World Civilization II 
3 credits 

This course covers social, economic and historical events from the 1500´s up until now. We take 
outstanding writings about important historical developments, known political and philosophical 
masterpieces to show the student what was the main trend and motivation at a given period of time. 
This would allow the student a broad understanding about philosophical, economic, political and 
material development of the world as we know it today. 
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LAW 
UDEM 102 - Elements of Law  

3 credits 
The purpose of this course is to introduce the student to the basic concepts of Anglo-Saxon Common 
Law. This course, taught in English, refers to US Common Law. This course will focus on the following 
topics:  

 Constitutional Law 

 Criminal Law 

 Criminal Procedure 

 Evidence 

 Torts 

 Contracts 

 Civil Procedure 

 Property  

 
 

UDEM 302 - Business Law 
3 credits 

The Business Law (Organization) survey class covers the core topics of Anglo-Saxon business law. This 
class will additionally look at the importance of case materials in relation to statutory law. This course is 
designed to give each ICP student the appropriate tools to understand the legal affairs of a corporation 
on the most basic levels. This course, taught in English, refers to US Common Law. The following broad 
topics will be discussed:  

 Agency, Partnership, Corporate For 

 Corporate Structure 

 Shareholder Informational Rights and Proxy Voting, Duty of Care 

 Duty of Loyalty 

 Insider Trading, Shareholder Suits, Structural Changes, Legal Capital and Distributors, 

 Public Distribution of Securities 

 
 

UDEM 451 - International Law 
The purpose of this course is to introduce the students to the elements and basic concepts of 
International Law.  This course will focus on the following topics: 

 The Nature of International Law 

 Sources and Evidence of International Law 

 Nation States 

 The Law of Treaties 

 International Responsibility and Remedies 

 Human Right 

 Peaceful Settlement of Disputes 

 the Use of Force 

 the Law of the Sea 

 International Economic Law and Organizations 
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UDER 307 – Torts 

3 credits 
The course provides a basic introduction to the field of Tort law: A negligent or intentional civil wrong 
not arising out of a contract or statute. These include "intentional torts" such as battery or defamation, 
and torts for negligence. This course, taught in English, refers to US Common Law. Other tort subjects 
covered are:  

 Strict Liability  

 Negligence 

 Intentional Torts 

 Defamation  

 Misrepresentation 

 Theory of Damages  

 
 

UDER 271 – Conflict Resolution Methods 
3 credits 

This course has theoretical and practical approach. It will provide students with a complete and 
systematic vision of the arbitration process and the mediation procedure as alternative mechanisms for 
suitable conflict resolution as established by the Ecuadorian law. 

 
 

UDER 303 - Property Law 
3 credits 

The purpose of this course is to continue student’s familiarization to the elements and basic concepts of 
Anglo-Saxon Common Law. This course, taught in English, refers to US Common Law. This course will 
focus on the following topics: Property, Acquisitions, Possessory Estates, Future Interests, Zoning, 
Leaseholds, Landlord-Tenant & Eminent Domain.  
 

LANGUAGE/COMMUNICATIONS 
UCMU 104 - Speech 

3 credits 
This class is focused on acquiring speaking skills pertaining to specific situations, as well as its application 
in different speech-related situations such as discussion groups, persuasive speeches and formal 
presentations. 
 
Whatever the path we decide to walk in life we will have to communicate, which ultimately means to 
share knowledge, ideas, opinions, stories. This course will offer students some fundamental tools to 
improve their communication skills, to organize ideas and deliver them with confidence in front of an 
audience. 
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UCMU 293 - Intercultural Communication  
3 credits 

With the increasing number of intercultural corporations and the internationalization of the economy, 
intercultural business communication becomes increasingly important. Government leaders, educators, 
and businesspersons agree on the importance of internationalizing their curriculum vitae in order to 
maintain a competitive edge in the age of global economy. Since all international activity involves 
communication, professionals need knowledge of intercultural business communication to prepare 
them for upward mobility and promotion in tomorrow’s culturally diverse domestic and international 
environments. 

 
 

UCMU 294 - Cross-Cultural Perspectives-Selected Topics  
3 credits 

Fostering Awareness of cultural differences in communicative strategies applied to international 
business negotiations, international organizations, and global politics. The basis for discussions are 
international films that provide cross-cultural perspectives. 

 
 

UCMU 403 - Communication Across Gender 
3 credits 

This course examines the significant role of gender, that is, male-female cultural differences and 
communicative strategies in human behaviors as enacted in social spaces and relationships of daily life 
including, but not limited to, gender relations in the workplace, and personal and intercultural romantic 
interactions. In this course, students will examine research literature regarding sex, gender, and 
communication; critique methodologies and ideologies; and conduct limited research. Students will 
identify differences and similarities in communication across genders. Issues of power and concepts of 
difference across a variety of contexts will be analyzed. An overview of current world events related to 
gender issues. 

 
 

UESL 315 - Introduction to Second Language Acquisition 
3 credits 

The purpose of this course is to provide students with a solid base in the theory of second language 
acquisition and teaching, as well as make them acquainted with the current terminology in this field. 
Furthermore, students will study writing techniques in order to prepare them for the numerous writing 
assignments during the course. 
 
 
 
 


